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Walking and cycling in
the Kent countryside

The Kent Downs Area of Cutstanding NMatural Beauty and the North
Dveyns Way are fantastic places towalk and cycle, and they're
getting even betber, With outstanding landscapes and countryside,
anextensive network of footpaths and hospitality, and excellent
transport links, it provides an easily accessible way to find vour space
in the countryside,

The Kent Downs Area of Outstanding Matural Beauty (ACOMNB) is a
nationally protected landscape. Its special characteristics include
dramatic landforms and views, rich habitats, extensive ancient
woadland, mixed farmiland, historic and built heritage, and
tranquillity and rematensess. The Kent Downs AOMB covers a
quarter of Kent and current estimates state that it welcomes around
20,000,000 visitors a year| 1]: that's almost a third of all visitors to
Kent and a number similar to that of the Cotswolds A0MNB.

Im 2022, Kent's Heritage Coast, part of the Kent Downs AOME, was
designated one of Lonely Planet’s Best in Travel. The authoritative
travel publisher highlighted the region’s commitment to sustainable
tourism, the regeneration of Dover, and Kent Downs AOMNB's
ambition to establish a cross-Channel UNESCO Global Geopark.

1) The Kemat Dosans SONE Monapermend Plan 202 1-2024

\\&H Downs
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Major hiking and biking routes

Im addition to a dense network of footpaths (4,200 miles/&.876 kmj,
Kent has many high-profile walking routes: the Saxon Shore Way,
Greensand Way, and three pilgrimage routes including the Pilgrim's
Way and the Via Francigina, which takes pilgrims from Canterbury to
Rome and is the anly European cultural route im the LK,

The Maorth Downs Way extends from Farnham in Surrey through the
county to Dover, following an ancient pre-historic route, and includes
the Pilgrimage Route. It's one of 17 Mational Trails, and intersects with

the new England Coast Path.

HMational Trails are long-distance walks through some of the very best
landscapes the UK has to offer. They have been designated by the
Government and are managed to a set of Quality Standards that set
them above other routes,

Youcan now also enjoy the Morth Downs Way by bike with the launch
of the new Biders Route.

Other bucket list-worthy national cycling routes, such as the National
Cycle Route 1 from Dover to the north of Scotland, roll through Bent, as
well as several regional and local routes. The Crab and Winkle Way, the
Vikimg Coastal Trail and the Kent Coastal Castles Rides are great for

As well as growing in popularity, walking and cycling are green
AT : : 3 1. formes of travel. Encouraging visitors to explore this beautiful
day-tripping bikers and hikers, MRS g area of Kent on foot or by bike means they are more likely to

Y ! explore further, stay longer and do 5o in a more sustainable way.

Dizeonder more of Kent's routes on Explors Kent,
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Why walkers and cyclists?

Walking and cycling are the bwio most popular outdoor pursuits] 1] and they
are growing markets.

Even before COVID-1%, the number of people spending time outdoors was
already increasing| 2], The pandemic bolstered appreciation for the
countryside with people visiting for various reasons, from mental or physical
health to finding scmething for all the family to do and meeting up with
friends and family safely. Since restrictions were lifted, people have
continued to find nature, wildlife and visiting natural spaces to be important
b their wellbeing[3).

Walking and cycling tourism can encourage visitors to explore less-visited
areas, stay longer and help increase visitor numbers during the autumn and
winter shoulder season, Experiencing an area on foot or by bike allows
visitors to become more immersed in the environment. promoting
inberaction between visitors/tourists and the local landscape, communities
and nature,

{1] visitErghand Discover England Find Research Dutdogr Activitkes {20 18)
{2] Monitor of Emgagement with the Notural Emdironment (201 %
3] The Peopde and Mature Survey [or England: Year 2 Araual Report [(2022]

Kent
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The value
of walkin
in Englan

4 billion visits

In 2018 acults in England took nearhy 4 billion visits
Lo the natural environment

Tourism

1.5 billion spend

directly attributable to walking and hiking by
domestic visitors s E1.5hillion

3.54 nights

54% to 65%

/35 adults say they § Trips to countryside
spend time in the natural destinations are longer
=age environment at least than other destinations
FLR T Tl onceperweek Thishas (354 nights compared
The Kent Dowms AONS  [RHSNIPAAN S I 2 gty
welcomes 20 million i Axerage spend an this
visitors per year. to63% type of break is higher

than the average £274
wi E245 (E&F per night).

n For international visitors walking
37 /n and hiking accounts for 37% of all

wisits, very similar bo domestic,

Day trip spend is average £35.8

n During COVID 19 visfors (o Kent's
300 A Pubdic Rights of Way and Country
ks increased by 3000,

6.14 billion

Walkers in the countryside spend around
Ed.14 billion a year.

The effect
of COVID
on rural
tourism

popular
destination

In September count ryside was the
k r Iype of destinateon

holiday makers

Chitdoor areas and leisure activitics

The value of the walking and cycling market is huge, and by recognising walkers' and cyclists’ needs and motivations, you help
them feel welcome and provide a hassle-free experience. This can lead to better reviews., increased spend and repeat visits.
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Who are walkers and cyclists?

Here is a broad outline of the different types you might encounter:

EMTHUSIAST ADVENTURER EXPLORERS DAY TRIPPERS OTHER
wal_h-m Divireen by completing 3 Achveriburers are drincen by - and Explorers are slighthy alders {approa The Dy Trigpers calegory GROLUP TRAVEL
challenging distanoe, primarily interested in - more A54]) ared eithesr have older, growr-up inclodes Gimilies and casual Diriven by completing a challerging distance,
Enthusiasts terd to follow a challenging outdoor activities ar no childrer. They (il want a wialkers out For leisure and Enthasiasts terd 1o follow a Bnear route.
lirear rowte, Mationad Trails ared  such ad rock elimdbing and challenge, bul want b combine it ol iby Faeniby e b ot Maticnal Traéls are a draw, Emthusiasis make
draw. Enthusiass make up weindsurfirg. They may combine withcomfort or 3 treat. Explorers can pererational proups tend bo ke up about 109 of all walkers. They prefer
about 107 of all walkers, They weallsing and cycling with this, be a couple or, increasinghy, groups of Dy Trippers, 36 catering should busdget accommodaticn and may not stay
prefer budget sccommedaticn e pacially cpcling that is msore Frimnuds. They are looking for shorber include something for everyone. maare than one night, 'While they are harder
ard may mat stay more thar one chaflenging. Adverturers tend (o walics of undier 5 miles. Walking is bo engape with other activities besides
right. While they are hardér o B wowmnger, pre-children., part of the experience rather than wialking, they do necd refreshment stops and
erigage with ciher actnvities thi sode experience, therefore will take in impartant places of mterest.
Brdided wal kg, (i o feiigd e rdied Ehad inelude iMereiting
refréskment sbops and will take wialics, places bo visit or things to do
ifimpartant places of inlerest phus refreshment a'e sppealing. oG OWHERS
tarry walkers are dog owners., 5o baing dog
frigmdly willl Increase your appeal, If you are
TOURING EMTHLUSIAST CASUAL DAY TRIPPERS A dosg- Priendly prosider, make that orystal
chear on your website, Some ideas for being
dog friencty inghade prosiding
E'ﬁl‘t“ﬂi Toraring oy iste Lerd Lo b on Enthusiasis terdd 0o beang Uheir Explorers are shight by shder | 3porox [including lor evenls)

leng Fineas oF Circulds journeys,
Creper alliy, Uy SE3y A minsmism
o el Pig R, Ieavel by bikoe or
combirse wilh Urain, and corry
overything with them

bikes im b car for o shart break of

manbain biking or road cychng.

A5+ and either have older, growi-up
or e chikdren, Theey sUill want &
challenge, bul wand Lo Comline i with
Coumlart or & trest. Exploaers can b2 5
couple ar, moreasingly, proups ol
friends. Thiy ke looking Tor shormes
walks ol under 5 miles, Walking /s part
of thie experience rather tham the sole
ex s iance, therelare ilineraries that
inchsde intenesting walks, places Lo
visi o [hangs B0 30 plus relreshivsent
are appealing

The walking and oycling sector is diverse. The more you recognise and understand the many different
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types of walkers and cyclists, the mare effectively you will be able to cater for their varying needs.

A wppl| B more Casud cyclists
enik Tar & short cycle (hat thesy
Feel s3e doing. this chlegoey
irsC et Cyeling clubs, such a8
s Provm Seaith Londan.
They're all likedy B0 slop for
coffes and cake!

¢ ‘Water and focd bosyls for each pet

¢ Anareawhere dogs can be toiletted’
with suitable dispasable equipmens

v Dag-cheaning facilities

¢ Storage for animal orates

A sEcure ewErcite ared

v [Dwtalls Tar local wets, pet supplies, walks
and other places that welcome dags




R ﬁﬁv. AP il M i
AT ol i A
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Key needs for walkers and cyclists

Be aware of the various needs of walkers and cyclists so you're
prepared to make them as welcome as possible. Here are some of the
basic expectations they may have of your business, and easy ways fior
wiou tomeat them

Local route knowledge

It is imyportant for vou to know your local walking amd cycling routes,
and be able to suggest a few of varying terrain and difficulty levels for
the different types of walkers you may encounter,

For example, a good walk for Explorers is usually less than 5 miles and
includes great views, options for interesting things to see or do, and
refreshment stops midway or at the end. Enthusiasts are more
interested inwhere the next stop may be on the NMorth Dovens Way or
other long-distance routes,

To brush up on your [ocal routes see:

Explore Kent: explorekent.ong

« Morth Downs Way

QOrdnance Survey maps and app

» Appssuch as Kent Connected (which also shows public transpaort
links), Cutdoorfctive, Kamoat, Al Trails and others

\Nﬁ Downs
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Local area knowledge

Far many visitors, walking and cycling is just part of a wider visit. By
helping them discover what else is available locally, you make the
area even more appealing and encourage longer stays, You could
create a few suggested itineraries for walkers and cyclist that cover
their other inberests alongside popular walking and cycling trails, See
our website wwew kentdowns.orguk to explore some local itineraries,

Crther interests for walkers and oyclists imclude:

e Culture and heritage: Major visitor attractions and less well-
knowen sites such as churches, archaedlogical sites and sculptures,
aswell as places associated with artists, writers. historic figures
or ways of life,

s Mature and wildlife: Local nature reserves, impartant natural
habitats, and opportunities to spot wildlife, from bird hides to
guided tours and safaris,

s  Local life: Farmers markets, svents and festivals,

« Food and drink: Recommended restaurants, pubs and cafes as
wiell as lacal and sustainable farm shops and producers.

= Gardens and parks.
= Wellbeing activities: Yoga, spas. forest bathing, meditation.

= Other outdoor activities: Walking tours, watersports, boating,
harse-riding.

o\ Kent
\&H Downs
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Your location

Make it easy to find your business by including driving, walking and
public transport directions on your website. Youw could include links to
local bus and train timetables. If you're hard to find, consider apps such
as what Iwords to help pinpoint your bocation accurately, Include
information about what makes vour area special, and indicate if you are
in the Kent Downs or along the Morth Downs Way.

Weather

There's no such thing as bad weather just the wrong clothing - but it
always appreciated if you make sure people are warm and cosy (or
coabed down) on arrival! Have a list of suggestions for alternative,
easier routes or indoor activities ready in case the weather is too bad
for longer-distance walking or cycling.

\\u Down
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Suggested adjustments

Here are soime sugeestions for easy, lowe-cost adjustments you canmake to
improve your provision far walkers and eyclists. This is not an exhaustive list
but it should give you some inspiration, You could also research other
walking- and cycling-friendly businesses for ideas and check out the various
accreditation schemes for walker- and cyclist-friendly businesses [see
Further Resources).

For everyone: A warm and empathetic welcome,
whatever the weather!

Before arrival: Ensure information about walking and cycling in the areais
available online, = T .
Specific provisions for cyclists:
AR your venue provide:
= Knowledge of local oycle routes and their level of difficulty
e Baps, access bo roube information, recommended routes
= Knowledge of nearest oycle repair shops
« Space for drying oubdoor clathing and foobwear
= Mearby oycle hire
= Boolb scrapers, and/or access towater and a stiff brush for cleaning
y = A safe place tolock up bikes (consider lockable and well-lit storage if overnight)
e Free refills for water bottles, amd hot water for flasks

#  Bike washing facilities such as access to a hosepi
» Somewhere safe to store backpacks o= s
. S B e ® i h ir ki
¢ First aid kit for minor scrapes (you do not have to administer) and Basic tools such a5 a puncture repalr kit and pumg
detalls for nearest doctor, physio eto ' . =i
* Signposting to laundry facilities

¢ Wi-fi throughout so that routes can be researched online

: i Kent
\\.\ D?Jr:unﬁ
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Suggested adjustments

Go the extra mile for walkers and cyclists

Comfort
» Epsom salts for baths and foot spas
= Book ahead massages or treatments
» Foot coverings [slippers) or fluffy mats
« Boot- and bike-cleaning services
¢ Onsite laundry Facilities

« Sell basic walking and cycling supplies such as socks, hats,
glonvies, capes, water botties, energy gols etc

Food and drink

e Walkers and cyclists may not be able to fit inwith youwr
meal times. Try and be flexible

+ Early or packed breakfast (from 7am)
« Packed lunches with local produce and drink {at a charge)

v Special walker- or evelist-themed big breakfasts,
Ploughrmans or hearty dinners

For cyclists
+ E-bike charging
« Mechanical knowledge

» Ropadside support

= Bike hire = either from yourself or by
pre-arrangement with local company

14 | kentdowns.org.uk

How to encourage longer stays and higher spend

et to know your visitors” plans when they get in touch and suggest
arest day and extra night for walkers/oyclists on linear routes.

Network with other local businesses to develop itineraries and the
local walking/cycling offer so that visitors have a reason to stay 1 or
2 days longer.

Pass an your local knowledge ta visitors and send them to places
you rate highly.

Oiifer transport options so visitors can do a limear ar circular route
in anather location,

Make contact with walking/cycling tour providers to offer your
accommodation or businesses.

- i Kent
m D?Jr:unﬁ
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Marketing

Social media and online marketing has transformed how visitors make
decisions about their trips, from researching and planning to booking
to recommending their experiences afterwards. 1Us relatively easy for
buszinesses to reach visitars directly ina cost-effective way, and
wvisitors can easily share their tips, recommend ations and experiences.
Here are some manageable tips for improving vour online presence for
walkers and cyclists.

Here are some manageable tips for improving vour online presence for
walkers and cyelists.

\ Kent
% Downs
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Create engaging content

« Ensure vour website reflects your personal story, The more personal and unigue
yvau can make your business, the more peaple will trust and remember you se
share why vou set up your business and what yvou think is special about it.

« Post engaging stories on your social media channels and your blog [if vou have
one} about the waltking and cycling routes in your area, what there is bo see, and
local events such as farmers markets or walking festivals so that visibors can see
what else there is to see and do in the area.

«  Onyour website, clearly state vour location, whether you are on popular walking
trails, and further information about the local walking and oycling offer.

v Inspire potential wisitors by using images that reflect the experience of walking
and cycling - landscapes, local life and people in walking/oycling gear for
CHAMHE,

v Research your SEO keywords - use phrases like ‘cycling in Kent”, "best walks in
Kent’,"best puby'toursSaccommaodation for walkers and cyclists’, 'North Downs
Way', "Kent Downs' and ‘Kent countryside” ete,

«  Highlight wour facilities for walkers and cyclists.

« Make it as easy as possible to make a booking, or contact you - the feswer clicks
the better,

» Alsomake it easy for visitors to find you physically! Dse apps such as
whiat 3words to help accurately pinpoint your entrance,

e Analyse the websites of similar businesses In other areas of the country,
particularky around national trails and national parks, for ideas,

¢ Include links to other websltes that target walkers in your website content, and
ask for areclprocal link. The more links point to your wehbsibe, the more lkely it s
that potential visitors will find you online,

19 | kentdowns.org.uk




Promote your business

o Social media is one of the most cost-effective wiays to promote ywour
business as it directly reaches people who are already interested in
walking and cycling, Choose your channels carefully - Facebook,
YouTube and Instagram are still the most popular platforms

o |t's better to have fewer accounts that are well managed, Link your
Instagram and Facehook accounts ta save time by automatically cross-
posting,

= Create content related to walking and cycling in your area for your social
media channels, Post stories about hidden history and gems, best views,
great places for walkers and cyclists to tuck into bea and cakes or enjoy a
local ale for example. Try and take good quality pictures that depict
wialkers and cyclists,

» Like, comment on and share other people’s posts related to walking and
oycling, Encourage your visitors and guests to tag vou in their posts,
social media should be a two-way conversation rather than a one-way
transmission of information,

= Take part in online conversations about oycling and walking to plug
yourself into the active and close-knit oycling and walking communities.

= Be proactive about asking your walking and cycling visitors for reviews
on sites such as TripAdvisor, Google and vour social media profiles, and
take the time to respond to your reviews. Don't forget to share the best
ones!

= HKeepyour personal and business accounts separate and follow relevant
businesses or people,

= Be aware that with increased social media activity comes a higher
expectation for response, =0 be prepared to interact with your audience,

20 | kentdowns.org.uk

Interact (tag, comment, like, share) with relevant national and local
organisations such as Kent Downs, Mational Trail, Explore Kent and
Cyeling UK, for example, together with other businesses in the local area,
and any tourism groups such as Visit Canterbury or White Chiffs Country.
You may also have a local tourism group that is well followed already. If
nat, consider setting up your awn!

Post to local community groups — they often have friends and family to
stay and are looking for things to do.

To achieve maximum visibility of yvour posts, time them for when yvour
audience is most likely to be looking at their phones (check your Instagram
dashboard for account insights] and be present to respond to questions,
queries and comments,

Comment on and like other people posts to help increase vour visibility on
vour chosen secial media platformis), within walking and cveling networks.

Lise relevant hashtags to help people not already in vour network find you,

Cansider paid Facebook ads, but always check return on investment,
Social media posts may be enough,

Join the Cycling UK Cyelists Welcome Directory,

Get accredited and listed by a relevant accreditation scheme (see Further
Resources for more detalls),

Find cut if there are local walking and cycling groups in your area and ask
them to come te yvou and share their experiences anline. Metwork with
other businesses and share their information reciprocally,

Gather customer emall addresses and communicate regularly (check that
you have permission), Email is a hugely effective marketing tool,

If you are on the Morth Downs Way National Trall yvou can add vour details
to the website: Mational Trail Morth Downs Way - click on "add
imformation’ in the top menu and register,




Continuously review
your online processes

» Monitor what is working and what is not, Ask people where they heard
about you. Ask for feedback on services, Use quotes from good reviews
and post high ratings foom TripSdvisor, for example,

» Check Google Analytics (a free service) to see where website traffic is
caming from. Monitor increase in followers and which posts they
responded to,

= Keepupdated and see what people are taltking abowt by subscribing to
popular walking/oycling magazines and websites,

« Ask your customers what they thought and what they could improsve,
Either face to face, or a short on site or follow up survey,
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Putting it all together

Understand Research

Understand your audience Research your routes, Review your facilities offer Update your website, Promate your facilities
the surrounding area using the checklist social media channels for walkers and cyclists
and wider offer fon the following page} and any other listings

23 | kentdowins




Walkers and cyclists checklist

STANDARD LEVEL OF SUPPORT

ALREADY
HAVE

WANT
TOr DD

EMHAMCED SUPPORT

HAVE

WANT
TO DO

Friendly environment, a warm welcorme

Extra comforts such as mats, bath salts, foot spas etc

Staff briefed in welcoming walkers and cyclisis

Themed food and drink offer

Accommodate cyclists’ and walkers' kit durirl,g; their visit

Puncture repair kit and bike tool kit

Basic first aid essentials availabde for visitors
{yend are mod expected bo provide firstaid just offer suppies)

Bikg-washing facilities

Boot-cleaning materials and kit

Willing to refill water bottles flasks free of charge with hot/cold water

Crvernight lockable cycle storage

Boot scragsers, water and stiff brush

Lockable backpack storage

Baggage transfer service

Cycle stands or secure structures where bikes can be chalned up

Personal knowledge of local routes

Provision of packed lunches/breakfasts

Guided tours

Free wi-fi

Inspirational magagzines and books

Visitor book with route feedback

Information available swch as:

Local Ordnance Survey maps

Lot aned mops and aflets, wio'ks and ook souiles [Iov réference or for safe)
Locad places foeal, shay and wisit

Dretails of hocal cyeling and walking supplies, repoirs and hire

Dtails for focal pubdic trormpant and Baad [ocllilies

Weeaiher indanmation

Eagy bo find. with clear directions and travel information available online

Lawndry facilitics

Metwork with other businesses

GPS units

Bike hire

Raincoats

Showiers

24 | kentdowns.org.uk

Kent
Downs

istanding Matural Beauty




Lise this space for your own additional notes/ideas/research
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Further resources and
contact information

Cycling UK
cyclinguk.org

experience@cyclinguk.ong

Explore Kent
explorekent.org

explorekent@kent. gov.uk

Kent Downs AONE
kentdowns.org. ik

mail@kentdowns.org.uk
Morth Downs Way National Trail
naticnaltrail.co.uk/en GB/trails/ north-dowens-way
pete.morris@kentdowns, org.uk
o kentdownsaonh fﬁj kent downs aonb 0 KentDownsADONE
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Further resources and
contact information

Cyclist accreditation schemes

Cycle Friendly Places

Cycle Friemdly Places helps hospitality and accommodation business in
Kent get accredited as a cycle-friendly place, for free.

Designed by Cycling UK, the accreditation scheme makes it easy for
small and medium-sized businesses to be recognised as cycle friendly,
and for local and visiting oyclists to find them.

As well as being officlally accredited, yeur business will receive free
publicity ta the 71,000-member base, free equiprment 1o help make your
business more bike friendly, alsting on Cycling UK's cownty mag (used
by eyclists planning their trips), and online training opportunities and
guides.

Find out more and apply exgerience ovolinguk oo

Cyclists Welcome

VisitEngland's Cyclists Welcome is for accommuodation businesses. The
scheme both helps you ready your accommodation for wisitors on two
whoels and shows potential visitors that your accommodation is well
equipped for oyclists.

Find out more and apply
visibenglandassessmentservices comyour-sChemesSweloome-schomes

Walkers accreditation schemes

At the moment. the Kent Downs ACNE and Explore Kent do not ren accreditation
schemes. Instead, we hope to encourage a broad range of businesses to reviews and
promate services toowalkers,

1§ woun weould like to be acoredited as a walker-friendly business, these national
schemies may be of interest

Walkers Welcome

Wisit England’s Walkers Welcome scheme Is an additional assessment for
accommicdation businesses who ane already guality assessed by VE, orwho are in
the process of applying for their quality rating.

Find out more and apply yisitenglandassessmenteervices com, pr-
schemesfwaloome-schemes

Walkers are Welcomae

The Walkers are Welcome Scheme s for towns and villages who, collectively would
like to be welcoming towalkers.

Find owut more walkersareweloom, orguk

Kent Downs AOMNEB business support

1 wou wioulbd like bo know more about the Kent Downs AQMNEB business suppart,
including more resources and networking with other businesses in the Kent Downs
and akong the Morth Downs Way please visit our business pages

kentdowns orgukbusi ’ L
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